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From Your Editors
As another semester comes to a close, the Human Ecology Department is working on revising its curriculum, and we need input from you! At the end of the semester all EPIB seniors
will be asked to fill out an exit survey so the department can provide the best courses for future students. If you aren’t currently enrolled in an EPIB course this semester, please visit
the Cook Office Building and pick up a survey to provide your
thoughts. Please help make EPIB the best major on the best
campus.
We hope that as the semester winds down you’re enjoying the end
of your courses, not stressing about finals and looking forward to
whatever this summer will bring.
Enjoy the issue!
Your Editors,

Chelsea and Kate
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Faculty Fun Facts

What do you consider the most
important event of your life so far?
Why?
I guess that would have to be the
births of my two daughters (and
everyday since their births) because it
is really amazing to get to be a mom
and see them grow into little people.
Dr. Clark

In terms of my intellectual life, the most important event was the realization that even
though all humans have the same equipment enabling them to see, different people can view the
same thing and walk away with completely different perceptions. This changed my path from
wanting to be a biologist studying the physiology
of sensation to being a psychologist with an understanding of human perception and cognition.

Thank you
for your
responses!

Dr. Hallman

I don't think there's any one event in my life that I would want to place
above all others. There have been a number of important events (e.g., the
births of my children) that I find hard to separate. If I had to choose, I
would say the day I met my wife - May 11, 1971 at the Log Cabin - simply
because the last 40 years and the good things in them have their origins in
that day, especially my children and the support and freedom she has given
me to be me and to do what I do.

Dr. Chess
Dr. Shwom
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Getting married. It was a
big commitment…
the best decision I ever
made.








Dr. O’Neill

From 10am-4pm on Saturday, April 30, 2011:
Pie Your Professor and Protect the Planet! will run from 11am-2pm near Passion Puddle on the Cook/Douglass campus.
Come pie in the face Human Ecology Professors George Clark and Caron Chess and
Administrator Kristen Drusjack!
Proceeds will go toward Japan Earthquake Relief and S.E.A.

We do not inherit the earth from our ancestors, we borrow it
from our children.
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Ag Field Day: Past and Present
Dayna Bertola

Rutgers Day, which occurs on the last Saturday of every April, was not always
known as Rutgers Day. In fact, it was (and is still referred to by many) as “Ag
Field Day.” Originally, the purpose of the day was an attempt to attract individuals to get interested in the agricultural community. At the time, the State Board
of Agriculture was involved with research being run at the Rutgers New Jersey
Agricultural Experiment Stations (NJAES). The board members decided that
they would host this event to promote their work, and on August 17, 1906, the
first Ag Field Day took place right on College Farm Road located on Cook Campus. The event was successful and drew in a crowd of over 800 people. The unexpected triumph led to the decision of making the affair an annual event and in
1917, Rutgers and NJAES began hosting the event together, making it bigger
and better than ever.

Images from Cook College Wildflower

Although, the original concept of Ag Field Day was to focus on the promotion of
agriculture, the day has become diverse and the activities have been expanded to
incorporate different interests and campuses. The crowds have grown tremendously
in number, with over 50,000 attendees in 2009, and now consists of people of all
ages. Whether they are from an urban neighborhood or the suburbs, every person
can find an activity out of more than 500 offered on the campuses, that they are
interested in. The events include lectures, tours,
informational demonstrations and kids games that
capture the interests of the new diverse crowd.
Even though the event doesn’t solely focus on
agriculture as in the past, visitors can still that do things that connect to the
true nature of Ag Field Day like take a tour of the barn or learn about composting.

There may have been some additions to the traditional event, and some people at first may have felt opposition to the idea of incorporating the once Cook College event into a Rutgers wide affair. People should
recognize though, that the values of Rutgers Day are the same as Ag Field Day; to involve the community
in learning about all the accomplishments and to promote what Rutgers has to offer. It should not be
looked at as a replacement, but as a representation of how our community here
at Rutgers keeps growing, and it should be a symbol of our school spirit. As
Patrcia Nofi, associate director of Human Resources, told The Daily Targum
in 2008, “The main objective of Rutgers Day is to really communicate our
value to the state.” How many schools (besides the University of Maryland)
can say they have a daylong event dedicated to their school that involves the
whole community?” Remember that this year it will be held on April 30th and
everyone should make an attempt to visit some of the programs and support
your fellow friends, colleagues and faculty, and make sure to visit the SEA
table! For details of the events, please visit http://agfieldday.rutgers.edu/
Gutierrez, Gisella. "U. Strives to Unite Students, Alumni at Rutgers Day." Daily Targum. 30 Oct. 2008. Web. 14 Apr. 2011. <http://www.dailytargum.com/university/u-strives-to-unite-studentsalumni-at-rutgers-day-1.852239>.
"History of Ag Field Day." Ag Field Day at Rutgers Day. Web. 14 Apr. 2011. <http://agfieldday.rutgers.edu/history.asp>.
"Rutgers Day Returns With More than 500 Programs." Rutgers Media Relations. Rutgers University, 10 Mar. 2010. Web. <http://news.rutgers.edu/medrel/news-releases/2010/03/rutgers-day-returns20100310/>.
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By Chelsea Kahn

TOMS and the th annual One Day Without Shoes
Earlier this month, on April 5th, TOMS Shoes held the 4th annual One Day Without Shoes. TOMS is a shoe company that
gives a pair of new shoes to a child in need, when a pair of TOMS is purchased. It’s called the One for One campaign, and so
far Tom’s has helped over one million children worldwide.

One Day Without Shoes is an event to provoke questions and raise awareness for the millions of children going barefoot

worldwide. Why shoes? In some countries, shoes are required to attend school. In addition, a leading cause of disease in developing countries is soil-transmitted diseases, which can penetrate the skin through bare feet. Wearing shoes can help prevent
these diseases, and the long-term physical and cognitive harm they cause.
Last April, over 250,000 people across the globe went barefoot for TOMS One Day Without Shoes. This year, it was an
even bigger success. Over 1,000 events were held in 25 different countries! An array of companies, celebrities, groups and individuals participated such as the Philadelphia Eagles Cheerleaders, artist Matisyahu, Google and your editor Chelsea!

Join the cause– its never too late to spread awareness.

Check out the latest videos. Spend a day without
shoes. Buy yourself (and a child) a pair of shoes! For more information and shoe sales visit: www.toms.com.

By: Kate Gardella

Jersey Shore in Jeopardy

New Jersey is home to 127 miles of glorious coastline, and the shores of this small state are one of
our claims to fame. Three years ago, governor Corzine changed beach access rules for the better by
requiring access every 1/4 mile and amenities, half a mile, in every town that was given state money
for beach replenishment or applied for coastal development permits. The idea was a win-win; well
kept beaches, affordable public access, and a booming tourist season. Even then, there were still
many towns that provided little to no public access to beaches.
Governor Christie’s new rules for beach access could completely thwart Corzine’s plan if towns take advantage of all the loopholes the legislation provides. The new rules allow for towns to create their own beach access plans, without tying state
money to any sort of public access requirement. Essentially, this makes beach access plans voluntary. The clause for 24 hour
access to waterfront areas is also removed with these rules, making it legal to disallow surf and pier fishermen from fishing
the overnights and early mornings that provide most of their catch. The Public Trust Doctrine allows public use of the beach
up to the median high water mark. These new beach rules would make it possible for towns to largely restrict access to the
resource they are supposed to be holding in the Public Trust, also making it difficult for locals to enjoy the beaches that their
taxes maintain. It should also be noted that commercial and industrial properties lining the waterfront are exempt from
these new conditions. So these rules not only make it easier to develop private properties on the beachfront while still
obtaining government money to for beach replenishment, they then exempt these private developments from requirements
that would make these beaches and waterfronts accessible.
These new rules also affect fishing and access to rivers, harbors and bays, which could be largely detrimental to Northern
communities that lie on the many waterways surrounding and flowing through urban areas. It seems as though Corzine was
holding the public land in the best interest of the public, while these new rules could end up doing just the opposite. This rule
hit the NJ Register on April 4th, which began a 60 day Public Comment Period, and will soon become code. As a local and
lover of our New Jersey coastline and waterways, you should consider doing some research of your own on the issue, and
making a comment to keep the Jersey Shore we know and love alive and thriving.

PAGE 5

E P IB TRA I L

V O LU ME 3 , ISS UE 7

By Alanna Higgins

PepsiCo announced mid-March that it has developed the world’s first 100-percent plant-based
plastic bottle made from renewable resources, with production of the bottle to be piloted in 2012.
The bottle will be made out of non-food crops, like pine bark, corn hulls, switch grass and other
materials with the company planning to integrate other substances like orange peels, potato scraps
and different food leftovers.
Plastic used for bottles is called PET and is normally made using fossil fuels – a process which
uses a large amount of our Earth’s natural resources and produces a large carbon footprint. By
incorporating plant material, PepsiCo hopes to become more environmentally friendly and reduce their environmental impact.
PepsiCo Chairman and CEO Indra Nooyi stated “This breakthrough innovation is a transformational development for PepsiCo and
the beverage industry, and a direct result of our commitment to research and development.” This new bottle design is just one
item in the company’s other environmental endeavors. They have downgraded the amount of plastic in their Aquafina bottles,
developed the world’s first fully compostable bag for SunChips, and initiated the Dream Machine recycling initiative. We look
forward to more environmental innovations from PepsiCo.
Editors Note: Don't be deceived, these bottles are still made of plastic– just because its called plant-based , doesn’t mean its not
plastic. For more info check out this cool blog: http://myplasticfreelife.com/2011/04/the-truth-about-pepsis-new-plant-basedpet-plastic-bottle/


By Dara Zaleski

Marshall Brain and Robert Lamb said it perfectly, “The nuclear power plant stands on the border between humanity's greatest
hopes and its deepest fears for the future.”
Nuclear power is a clean alternative energy source, yet is capable of sever harm. “As of March 1, 2011, there were 443 operating nuclear power reactors across the planet in 47 different countries. In 2009 alone, atomic energy accounted for 14 percent of the world's electrical production. Break that down to the individual country and the percentage skyrockets as high as
76.2 for Lithuania and 75.2 for France. In the United States, 104 nuclear power plants supply 20 percent of the electricity
overall, with some states benefiting more than others.” (Brain 2011) But how exactly does nuclear power work and what
went down in Japan that makes nuclear power such a threat?
According to howstuffworks.com, the method of generating nuclear power starts with the mining and processing of uranium
and other radioactive elements. These elements are used to feed the reactor of a nuclear power plant, generating a reaction
known as fission which creates intense heat, turning water in the plant into steam. The steam powers steam turbines, which
generate electricity and feed the electrical grid. The steam then cools back down to water and the cooling process is done by
this recycled steam into water. This is obviously a very basic explanation of how nuclear power is created but the key elements in understanding why nuclear power could be so dangerous is the fact that uranium and other radioactive elements are
used to produce it.
Nuclear fission produces such enormous amounts of heat that it takes a long time for the reactor core to cool. Plus, the fissile
material keeps giving off what’s called “decay heat” as it continues to emit radiation. Immediately after shutdown, a nuclear
reactor is still producing large amounts of heat, so you’ve got a pretty big job keeping the whole system cool. Normally that’s
done by circulating water around the core. But in Japan, the earthquake knocked out all means of moving this coolant. Once
that happens, the water can turn to steam, laced with hydrogen and other explosive elements. This increases pressure in the
containment building. That’s what caused the building explosions that we’ve seen in Japan and cause concern about other
meltdowns.
In Japan, the nuclear rods that contain the fissile material being produced in the reactor were beginning to break because the
steam laced with hydrogen and other chemicals were enveloping them. “As they deform, the rods release radioactive fuel
byproducts that normally they’d be able to contain. The open spaces between them – through which water normally would be
able to flow – get blocked up, making it even harder for them to dissipate heat. This causes them to melt; hence the term –
meltdown,” (Grier 2011). Once this happens, the threat of radioactive material seeping into the air is real.
To read more on step by step accounts of what was happening in Japan with layman explanations, go to

»
»
»

http://bravenewclimate.com/2011/03/13/fukushima-simple-explanation/.
http://www.csmonitor.com/USA/2011/0314/Meltdown-101-What-is-a-nuclear-reactor-meltdown
howstuffworks.com
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Don’t Frack’ with My Water!
By: Christian A. Rathbone

A Case for Supporting the FRAC Act

Hydraulic fracturing (better known as fracking) is the process of injecting a mixture containing chemicals, sand and water into the earth under immense pressure to literally fracture the underlying geologic structures. These structures called capstones hold down natural gas and separate the gas
from ground and drinking water sources. From Texas to Wyoming and all the way to Pennsylvania,
reports of sickened families, animals and livestock are surfacing in close proximity to gas extraction
sites. The HBO Documentary Film titled “Gasland” by Josh Fox exposes the actions of the industry and
presents empirical evidence making the case that these practices are the main cause of the negative
environmental and human health issues. The oil and natural gas lobby have countered with their internally sponsored reports that these issues are either coincidental or related to other issues, and are not
related to drilling and fracking operations in these states. Workers on the sites of these drilling operations may have no idea what they are
handling, inhaling and absorbing on the job. Noxious vapors poison the air and add to greenhouse gases while natural gas and fracking fluids
are turning up in drinking and irrigation water systems.
The Toxic Substances Control Act of 1976 (TSCA) was passed to protect people and the environment to protect us from industrial
practices which utilize carcinogenic substances in their operations. The TSCA has regulated many of the 84,000 plus commercial chemicals on
the market today. The natural gas and oil industries substitute human and environmental health for profits and competition. The TSCA has
an exemption stating if elimination of said chemical will lessen the competitiveness of the company, it does not have to report its reason of use
or effects to people or the environment; there are over 17,000 chemicals protected under this exemption. This problem was exacerbated by the
most recent G.W. Bush Jr. administration via the Energy Policy Act of 2005. This legislation effectively exempts natural gas exploration, drilling, extraction and any other related procedures from the Safe Drinking Water Act, the Clean Water Act and the Clean Air Act.
The Fracturing Responsibility and Awareness of Chemicals Act (FRAC) will eliminate this exemption and close the loophole known as
the Halliburton loophole because they have cited it in regards to denial of EPA requests to disclose fracking fluid ingredients. It will force all
companies to comply with and be regulated by the EPA and state DEPs under the SDWA. Eight drilling companies have voluntarily (upon
request) disclosed the fluid ingredients contending that they are no different than those found under the kitchen sink. My concern is shared by
citizen groups like “Don’t Frack with NY” and US Representatives Jared Polis, Diana DeGette and Maurice Hinchey which support the bill and
more transparency within the energy industry. Heavy lobbying has suppressed the bill so far but your voice can change the tide, contact your
Senators and tell them “Don’t frack with my water”!

» Senator Frank Lautenberg: 202 – 224 – 3224 Washington D.C. Office or Lautenberg.senate.gov/contact
» Senator Robert Menendez: 202 - 224 – 4744 Washington D.C. Office or menendez.senate.gov/contact
-Fox, Josh. Director HBO Documentary Films. “Gasland”. 14 December 2010. Link:< http://www.newvideo.com/docurama/gasland/>
-Le, Hoang V. United States Patent No. 6, 169, 058 B1. “Compositions and Methods for Hydraulic Fracturing”. BJ Services Company, Houston TX. C 2001. Link: http://
www.google.com/patents?hl=en&lr=&vid=USPAT6169058&id=nrYCAAAAEBAJ&oi=fnd&dq=hydraulic+fractur ing&printsec=abstract#v=onepage&q&f=false
-River Keeper, NY Clean Water Advocate. Don’t Frack with NY Campaign. Publisher Josh Fox. Website Article “An Open letter to Journalists on the Comparison of GASLAND to Nazi Propaganda by a member of the Corbett Administration” 16 March 2011. Link: http://dontfrackwithny.com/?gclid=CPinlcKGiKgCFcx-5Qod6EJvqQ


By Scott Sincoff
The silence of a still lake and the clean air of a mountainous region in Stokes State Forest in Branchville, N.J. is the epitome of
nature. This pristine setting will soon become an alternative classroom for the summer. During these warm months, children
from all over the United States flock to Lindley G. Cook 4-H Camp to learn about different activities that are not only fun,
but are also environmentally-friendly.
Located in Sussex County, the camp lies near the Delaware Water Gap on New Jersey’s portion of the Appalachian Trail. It
is the perfect setting to learn new skills that will connect youth to their natural environment.
Supervised by trained college students, the youth learn how to pitch tents, follow trials and to use a compass that would
guide them in the wilderness. The experience also teaches the youth how to build a fire to become and to cook using a Dutch
oven and over an open fire. The kids then eat what they make and then repeat what they learned by themselves. In addition
to these skills, the campers can participate in different activities such as shooting sports, theatre, and arts and crafts.
The skills that the youth learn teach them how to work with their peers as a team and to survive independently in the wilderness. Most enjoy learning these outdoor skills because it gives them a well rounded knowledge of survival. It also shows
them something that they can not only teach their family members, but also gives them a sense of pride and accomplishment.
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In the News: Rutgers


Students Protest Tuition Hikes
By Jade McClain
On Wednesday at two PM, over 200 students gathered in Voorhees
Mall to protest the student tuition hikes at Rutgers University. Students assembled with signs and chants that read “Jersey
Roots….Contract Breach!” and “I am NOT an ATM”.
Rutgers University Student Association (RUSA) Vice President, Matthew Cordeiro excited the crowd with a few opening words and introduced speakers including RUSA president Yousef Saleh who gave a
rousing speech, conjuring up images of revolution and civil unrest.

march back down
College Avenue, controlling half of the
street to disrupt traffic, and ending its
march on the steps of
Brower Commons.

Cordeiro was pleased
with the protest. “I’m
very, very happy with
“It appears as though we came here, not to get an education, but rahow today went. I
ther purchase a diploma.” Saleh said. “…Rutgers, ever more conthink it’s positive and
cerned with its bread, should try and turn on the television or surf the
empowering. We
internet and see that we’ve become the shock-jock laughing stock
shook things up and
university of the United States.”
that’s what we really need to do to make a difference,” Cordeiro said.
Other speakers included passionate students like School of Arts and
Sciences, junior, Morgan Sills of the Rutgers United Black Council. All
the speakers stirred an already active crowd that frequently filled the
air with cheers, boos, chants. Hundreds of students cried, “Education
is a right! Fight! Fight! Fight!”
After the speeches, the crowd marched to Old Queens and flooded
Rutgers President, Richard McCormick’s office with masses by the
door shouting, “Come outside! Come outside!” McCormick finally
emerged with a few words to pacify the crowd that continued its

Professors were also present in the masses to support the cause, even
moving their classes to the protest such as Professor David Hughes,
an associate professor of human ecology and anthropology.
“I’m here because I think a functioning public education system is absolutely essential for democracy. Our educational system is crumbling,
which leaves us a more ignorant and more dangerous nation.” Hughes
said. “I’m also concerned for the students, because so many are struggling that have to work extra jobs…and just can’t get by.”
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The EPIB Chronicler: Environmental News Highlights
Section 1, Page 1

Study: Green Gap is Bigger Than Ever
By: Sarah Mahoney, Apr 20, 2011 : www.mediapost.com
RadioShack is running an electronics trade-in tied to winning a new eco-friendly car. AAA is offering greener driving trips. Nickelodeon is hosting the Big Help Earth Day,
and even Oxi Fresh Carpet Cleaners is pronouncing itself
extra environmentally friendly.
But as thousands of companies try to link their marketing
messages to Earth Day, scheduled this year for April 22, a
new study from OgilvyEarth finds that the vast majority
are not having any impact on consumer behavior.
While 82% of Americans have "good green intentions,"
only 16% are dedicated to fulfilling them. And the 66% -or "the Middle Green" -- are pretty much ignored by marketers. Overall, 82% have no clue how to estimate their
carbon footprint, and 70% would rather cure cancer than
fix the environment.
"Many of the environmental messages are not just failing
to close the Green Gap, but are actually cementing it by
making green behavior too difficult and costly from a
practical, financial, and social standpoint," the agency says
in its release of the new study, called "Mainstream Green:
Moving sustainability from niche to normal." "Many of
the world's leading corporations are staking their futures
on the bet that sustainability will become a major driver of
mainstream consumer purchase behavior. Unless they can
figure out how to close the gap, there will never be a business case for green."
The problem, the agency found, is that green continues to
feel like a niche position. "Existing green marketing is
either irrelevant or even alienating to most Americans," it
notes. "Half of Americans think the green and environmentally friendly products are marketed to "Crunchy
Granola Hippies" or "Rich Elitist Snobs" rather than
"Everyday Americans."
It also found that the group it calls Super Greens -- the
most devoted -- pay a price for that commitment, and that
in addition to often paying more of goods, "there is relatively high social and emotional cost. This segment reveals that they feel ostracized from their neighbors, families, and friends." And the more they learn about sustainability, the worse they feel, with the study finding they feel
twice as guilty as Middle Greens.
As a result of that, Middle Greens are leery of going out
on a limb to make greener choices. "Until green products
and services feel normal and adhere to normative pricing,
the Middle Greens are unlikely to embrace them," it says.
The study also found a sharp gender bias, with 82% saying
that going green is "more feminine than masculine," and
women dominating the SuperGreen group.
Another surprise: A full 73% in the survey would prefer to
buy an environmentally superior product from a company
they know than a smaller, fringy brand. "You would think
the Seventh Generations of the world would have the clear
advantage," it notes. "But what excites us is how much
potential the
Procters and
Unilevers
also have in
this space
because consumers are
comfortable
with their
brands and
trust they'll
perform."

Est. 2009

It's Not Easy Being Green– or Talking About it, Either
By deciminyan: Mar 31, 2011: www.bluejersey.com
If you're a regular reader of this blog [bluejersey.com], you are
more likely than most to accept the fact that there are changes in
the earth's environment that are a result of human action, and that
most of these changes are detrimental to our quality of life and
that of future generations. The scientists call this anthropogenic
climate change. Similarly, you are probably frustrated with the
influence that the corporate-funded denial industry has on the
debate - especially when the facts are so clear that the need for a
"debate" on this topic seems silly.
Yet, a large segment of the public is either skeptical about climate
change or actively denies that it exists. To address this issue, a
group of scientists and journalists convened today at Rutgers
University at a seminar entitled, "Communicating About Climate
Change - Research and Practice." The symposium, sponsored by
the School of Environmental and Biological Sciences on the
Cook Campus, started with scientifically dispassionate presentations by a panel of experts - [Tony Leiserowitz (Director of the
Yale Project on Climate Change and a Research Scientist at the
School of Forestry and Environmental Studies at Yale University); Rachael Shwom
(Environmental Sociologist focusing on climate change and society); Paul Stern
(prominent psychologist from the National Academy of Scientists); and Bud Ward (the
founder and editor of The Yale Forum on Climate Change & The Media)]. There were a
number of themes in the experts' presentations: When advocating for action to mitigate
the effects of anthropogenic climate change, know your audience. Studies have shown
that 11% of the American population is dismissive about climate change and 12% are
doubtful. Scientists and advocates should instead target the 31% that are concerned and
the 23% that are cautious.
There are myriad reasons why communications on anthropogenic climate change have
been ineffective to date. Showing stranded polar bears and melting ice caps may resonate with diehard tree huggers, but most Americans don't live in the Arctic and those
images are not effective. Likewise, when scientists talk about a four degree rise in the
sea temperatures, most people are dismissive. After all, we are all familiar with much
greater temperature variations in our weather. But one scientist compared a four degree
change in sea temperature to a four degree rise in our body temperature. If your body
temperature is 102.6, you are very sick. The consensus of the speakers was that climate
change science is difficult to understand and Americans tend to be anti-intellectual,
making fact-based mass communication difficult. This is compounded by the fact that
scientists tend to embrace uncertainty. No reputable scientist will say such-and-such will
happen with 100% probability, yet Americans tend to hold climate scientists to a higher
standard than they do other scientists, for example meteorologists.
Up to now, scientists have been reluctant to engage with climate contrarians, but to paraphrase the great philosopher Sarah Palin, "how's that non-engagement stuff workin' out
for ya so far?" Finally, scientists need to understand that the old communications paradigms are no longer valid. "We don't all watch Walter Cronkite anymore" was how one
scientist put it; and when the vast majority of the American public gets its information
from Fox "News," scientists need to be on the offensive using all of the other new media
outlets that are available. Along those lines, the panelists agreed that scientists must be
more proactive in educating the public. But this is a double-edged sword, because once
scientists become advocates; this tends to call their scientific credibility into question.
Hence, it was suggested that scientists stress education and leave the persuasion to the
various advocacy groups. The major areas that the group felt the public needs education
on are the difference between climate and weather ("Climate informs us on what wardrobe to buy, but weather tells us what to wear that day.") and the emphasis on the longterm nature of the actions to mitigate the problem. Because of the vast nature of the
earth's ecosystems and the damage done since the Industrial Revolution, actions taken
today may not show benefits for generations.
When asked by one non-science student about a resource that could convince her friends
and family about the seriousness of the problem, one panelist mentioned an upcoming
PBS series - "Earth - The Operators' Manual," which is set to be broadcast in April.
While there is sharp division in the political sphere on the reality of climate change, as
one scientist put it, "Climate change is not like Passover. It won't only hit Democrats."
That's the message that scientists and activists need to effectively communicate.
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Www.rustletheleaf.com/10things.html

1. Fix your leaks! A drop a second wastes 1300
gallons of water per year.
2. Clean green! Use only nontoxic substances to
scrub around the house.
3. Print and write on both sides of the paper!
4. Keep your tires inflated. 700million gallons
of gas are wasted by Americans yearly because their tires have low air pressure.
5. Practice Meat Free Mondays (or whatever day
works). It preserves clean water, topsoil, and
reduces air pollution.
6. When you can, walk, hike or bike!
7. Plant a tree every year on Earth Day!
8. Weed your garden by hand instead of using
pesticides!
9. Switch your bulbs to Compact Fluorescent
Lamps (CFLs). It’ll cut consumption by 1/4.
10. As always, Reduce, Reuse, Recycle!
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WASHINGTON – The weekly gold fish races at a Tacoma bar are
canceled after it received complaints from animal rights activists. Every
Tuesday night the Harmon Tap Room would feature races in which
cheap feeder fish from a pet store were "raced" down two 8-foot
troughs. Racers guided the fish with squirt bottles. Bartender Joel
Cummings told KIRO-FM the fish were cared for when they weren't
racing but occasionally they would pass away. After complaints by
phone and email, the Harmon Tap Room replaced goldfish racing with
beer pong.

NEW YORK – The US Postal Service's Statue of Liberty forever stamp
is a wannabe. The design is not based on the statue in New York Harbor but on a replica outside the New York-New York casino hotel in Las
Vegas. Postal officials say they weren't aware of that until a stamp expert pointed it out. They say the stamp was designed from a photo
provided by an agency that licensed it only as "Statue of Liberty." However, USPS officials say they like the design and have no plans to pull it
out of circulation. The stamp was issued in December.
http://news.yahoo.com/s/ap/20110420/ap_on_fe_st/us_odd




 

Come celebrate graduation on Sunday, May 15

School of Environmental and
Biological Science graduates
will then be individually
recognized at Passion Puddle at
2:00 pm.
Keep in mind—seating provided for graduates
only. All others are encouraged to bring their
own chairs.

